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The EAN/UPC barcode is not going away and will continue to scan at POS
after 2027. After 2027, brand owners will be able to choose between using
an EAN/UPC or a 2D barcode.

- GS1 US Advanced Data Carrier for Point-of-Sale (POS) Getting Started Guide)

GS1 USOWEBA—Y

A New Dimension in Barcodes
Moving Toward Sunrise 2027

Whether you're a brand owner, regulator, distributor, . 5 -
of

retailer, or consumer, we all need more of the right pil%s
A NEW DIMENSION
IN BARCODES

product data in the right place. The standard barcode,
like the EAN/UPC, only holds basic product
- and and

need
more.

Two-dimensional (2D) barcodes create endless
possibilities. They hold more data and provide [

imble

consumers and key stakeholders with more of the 53 Qoule

information they need, when they need it.

What is Sunrise 20277?

The EAN/UPC barcode, or the one-dimensional (1D) barcode, has offered
price lookup functionality for decades. However, it's no longer keeping up
with today’s growing demands for greater product information transparency,
traceability, and authentication. In response, the global supply chain is
moving toward two-dimensional (2D) barcodes that can carry more
information.

Industry has set a date to make the transition to accepting 2D barcodes at
point-of-sale (POS) or point-of-care (POC) — referred to as Sunrise 2027.

2D barcodes allow for a single, standardized way to meet both supply chain
needs and evolving consumer requirements. The information carried by 2D

barcodes can also help enable:
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