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Colruyt Group, Carrefour, Intermarché, Makro/Metro, Match/Smatch, Delfood
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https://www.youtube.com/watch?v=Y_VHkJHGSxk

	欧州：ベルギー小売業6社における生鮮品への活用�Colruyt Group, Carrefour, Intermarché, Makro/Metro, Match/Smatch, Delfood



